
Get inspired by real life examples on how to use electronic communication 
technology to grow your business and improve patient service. 

•  Stay top of mind via Newsletters/Birthday Greetings 

•  Bring patients back with Recalls 

•  Look great online. Website design and Reputation Management 

•  Streamline Rx refills 

•  Rules and regulations of electronic communication

Stay top of mind 
Newsletters and Birthday Greetings 



Stay top of mind

Why does the Coca-Cola company continue to advertise? 

They spend $4+ Billion every year which is more than 10% of their revenue 

Stay top of mind

Out of sight, out of mind 

Consumers are bombarded by options 

Stay top of mind

You are not Coca-Cola, but you have something they dream about 

You have customers/patients and you know their name, address, phone number and more 

Acquiring a new customer can cost 5x more than retaining an existing customer 

The success rate of selling to an existing customer is 60-70%, while the success rate of selling to a new 
customer is 5-20% 

Being top-of-mind is a crucial component of making a sale 

Stay top of mind

Information Soft Selling Selling



Stay top of mind

Send a message 5-6 times a year as a minimum. Get your company logo in front of patients

Stay top of mind

Send a message 5-6 times a year as a minimum. Get your company logo in front of patients

Demo

It is easier than you think

Make a newsletter in under 5 min

Simple, Intuitive user interface Bring patients back  
Recalls 



Bring patients back

Recalls/Follow Up in not just something dentists do 

Bring patients back

Recalls/Follow Up in not just something dentists do 

Bring patients back

Recalls/Follow Up in not just something dentists do 

Bring patients back

It is very simple to setup and run automatically 

It does require some precision in schedule handling 

Create an appointment type called ANNUAL EXAM
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Today

None Last 12 months None Next 12 monthsHad an appointment more than 1 year ago



Look good online 
Website design and Reputation Management 

New patients

Why?

80%   referrals from other patients  

                     or via insurances 

20%   organically via Google,   

                      local advertisement, etc. 

100%   of new patients will   

                          check the healthcare  
                           office online.  
                           First Google then  
                           website 

Lets look at River Valley Pediatrics  
in New Braunfels, TX.  

Reviews

River Valley has 4.2 Stars  
up from 3.7 

They now have 139 reviews  
up from 60 

Fully Automated after an 
appointment 

You just need set the appointment 
type to ‘checked out’ in your 
schedule 

Reviews



I am afraid of getting bad reviews! 

Can you remove bad reviews? 

New FTC ruling 

10 Major review systems got a 
warning 

Focus on “Review Gating” 

Google is following FTC 

You can lose you Google business 
account and would not be found on 
Google 

FTC

https://www.ftc.gov/business-
guidance/resources/featuring-
online-customer-reviews-guide-
platforms

Reviews

FTC Guidelines 

https://www.ftc.gov/business-
guidance/resources/featuring-
online-customer-reviews-guide-
platforms

Reviews

FTC Guidelines 



After checking out independent reviews 
the patients will visit your website

Website

Understand what visitors do on your website. Be data driven.

Website

Understand what visitors do on your website Google  

Visitor Analytics

Google Analytics should be built-
in to your website. It will record 
visitor’s online actions 

This will help you construct a 
website targeted to your 
audience’s needs



Website demo

Website

Average person reads 238 word per minute. 

This doctor’s profile is about half of that. 

Streamline Rx Refill 
Combine technologies 

Nursing staff took care of all phone 
calls 

Customers are busy young parents 

65-70% of site visitors are mobile 
users 

Demo 

River Valley Pediatrics



Rules and Regulations 
HIPAA, TCPA and CAN-SPAM 

Disclaimer

AutoRemind is not a law firm, nor a legal advisory firm. The 
information contained in this presentation is provided as a 
courtesy only and should not be construed as legal advice. 

Compliance with the laws and regulations  mentioned should be 
undertaken solely in conjunction with your legal counsel. 

Rules and Regulations

HIPAA -  Patient information protection 

TCPA - Telephone Consumer Protection. Fax/Phone/Texting 

CAN-SPAM -  Email Marketing 

Messaging Strategy and Policy 

CAN-SPAM -  Email Marketing (but also transactional) 

https://www.ftc.gov/business-guidance/resources/
can-spam-act-compliance-guide-business



CAN-SPAM -  Email Marketing CAN-SPAM -  Email Marketing 

CAN-SPAM -  Email Marketing CAN-SPAM -  Email Marketing 



TCPA - Telephone Consumer Protection. Fax/Phone/Texting 

The Telephone 
Consumer Protection 
Act or TCPA compliance 
controls telemarketing 
calls, automated calls, 
pre-recorded calls, text 
messages, and 
unsolicited faxes. 

TCPA - Telephone Consumer Protection. Fax/Phone/Texting 

TCPA - Telephone Consumer Protection. Fax/Phone/Texting TCPA - Telephone Consumer Protection. Fax/Phone/Texting 



HIPAA -  Patient information protection HIPAA -  Patient information protection 

HIPAA -  Patient information protection HIPAA -  Patient information protection 



What do you send to patients 

Value of “Secure” is obvious, but login to portal and secure email systems is a pain 

Maybe some information is ok? 

“Peter, can you book a new appointment with Dr. Peterson next week?” 
“Peter, You have a balance of $173 can you please pay via this link… “ 
“Peter, You can pickup your prescription refill today after 3pm “ 
“Peter, Your test result came back it is does not look good” 
“Peter, We need to do blood work on friday to measure your PSA number after you're radiation 
last week?” 

What crosses the line ? 

You should establish a policy for your own practice

Consent form



Start collecting contact information today

Make a messaging policy. Have a plan 

Collect phone number and email information just like you collect insurance information 

Electronic communication has come to stay and it is going to be more and more important for your 
business 

Patients want it. Convenience is going to be king for access to both, information and practice staff !"#$%&'()
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Appt. Reminders Short Notice Surveys Late Payment Triggered Messages
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Reputation Sales Messages Recalls Missed Appointments Website Digital Assistant

Birthday Greetings Seasonal Greetings Newsletters 2-way texting Intake Forms

Products



Contact us !

Phone:  800-277-1299, option 1 
Email:    sales@autoremind.com 
Web:      www.autoremind.com 

AutoRemind Inc 
150 Bay Street 
Jersey City, NJ, 07302


