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Webinar tips for attendees
S

Utilizing Messaging A Sugstions ) N R
. You can submit a question anytime by using the “Question” area
Technology to Communicate of your control panel. We will reserve time for Q&A at the end of

with Patients the session.

Audio
Your audio will be streaming through your computer speakers.

Recording

After the webinar ends, registrants will receive a notification through
email with a URL link of the recording for on-demand viewing.

Founder & CEO, AutoRemind

AutoRemind AutoRemind

Get inspired by real life examples on how to use electronic communication
technology to grow your business and improve patient service.

» Stay top of mind via Newsletters/Birthday Greetings

« Bring patients back with Recalls Sta y to p Of m i n d

+ Look great online. Website design and Reputation Management . ;
Newsletters and Birthday Greetings
« Streamline Rx refills

+ Rules and regulations of electronic communication
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Stay top of mind AutoRemind Stay top of mind AutoRemind
Why does the Coca-Cola company continue to advertise? Out of sight, out of mind

They spend $4+ Billion every year which is more than 10% of their revenue Consumers are bombarded by options

- el

Stay top of mind AutoRemind Stay top of mind AutoRemind

You are not Coca-Cola, but you have something they dream about
<«
You have customers/patients and you know their name, address, phone number and more oty

Dr. Caroline Crisostomo

Acquiring a new customer can cost 5x more than retaining an existing customer

The success rate of selling to an existing customer is 60-70%, while the success rate of selling to a new
customer is 5-20%

Being top-of-mind is a crucial component of making a sale
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Stay top of mind
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Communications

Demo

It is easier than you think
Automated messages

Make a newsletter in under 5 min Biwons

Simple, Intuitive user interface
Setup messages, Birthday Messages
a [—
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Design Message(s)
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Stay top of mind AutoRemind
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$100 off a complete pair of eyewear*
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Send a message 5-6 times a year as a minimum. Get your company logo in front of patients

Auto MicroQs

AutoRemind

Bring patients back

Recalls



Bring patients back AutoRemind Bring patients back AutoRemind

Recalls/Follow Up in not just something dentists do Recalls/Follow Up in not just something dentists do

Dr. Jouaph Sachs and Assccistes D, Jouaph Sachs and Assccistes

DR.SACHS DR.SACHS
& ASSOCIATES & ASSOCIATES

Wicro® ficro®

Bring patients back AutoRemind Bring patients back AutoRemind

Recalls/Follow Up in not just something dentists do Itis very simple to setup and run automatically

It does require some precision in schedule handling

DR SACHS B i q e . > Create an appointment type called ANNUAL EXAM

Today
UESGEERY | We would like
to remind you to schedule
your child's Well Child exam
as it is an insurance
requirement in Texas. You 2020 2021
can easily set an
appointment by texting back
(830-327-0327) or calling

& ASSOCIATES - Hgm 'Birthday Month to

Had an appointment more than 1 yearago  None Last 12 months None Next 12 months

2022 2023
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AutoRemind AutoRemind

NeW patients 800/0 referrals from other patients

orvia insurances

Look good online 20% omctoconee

local advertisement, etc.

Website design and Reputation Management 1000/0 o e ezl

check the healthcare
office online.

First Google then
WELSHIG

Ricro
Reviews Remind Reviews Remind
TR T e T e - [
River Valley Pediatrics MD PA ¥4 Restaurants 2 jm Hotels @ Attractions B Transit n \
\ River Valley (> —
Lets look at River Valley Pediatrics wes pust o) Fully Automated after an Haiir ."3, [~
in New Braunfels, TX. bl appointment \p-/_ ediatrics MD PA -
290 O . . EOITRICSAy  New Braunels
You just need set the appointment
type to ‘checked out’ in your
‘,FK ('e'.o Q Q y I

ﬁ River Valley has 4.2 Stars
up from 3.7

e Baumiets ©
p They now have 139 reviews
up from 60
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AutoRemind FTC

New FTC ruling

10 Major review systems got a

I am afraid of getting bad reviews!

Focus on “Review Gating” ) i > . 11

4 Fashion Nova will Pay $4.2 Million as
part of Settlement of FTC Allegations
it Blocked Negative Reviews of

Can yO U remO Ve bad re Vie WS ? You can lose you Google business Products

Google is following FTC

account and would not be found on ot riat
Case is first to challenge a company’s failure to post
Google negative reviews
vz QOO
Tags:

Reviews Remind Reviews ' ' Remind

FTC Guidelines i . 3 FTC Guidelines

BLYHOLDER
FAMILY DENTISTRY

https://www.ftc.gov/business- https://www.ftc.gov/business-

guidance/resources/featuring- guidance/resources/featuring-

online-customer-reviews-guide- online-customer-reviews-guide-

platforms platforms

Wicrog Auto Ricro
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AutoRemind

After checking out independent reviews
the patients will visit your website

Ricro

Website AutoRemind

Understand what visitors do on your website
ire SessionCam Pricé Plans? f

Enterprise u

SO'OOforeu-:' 330'00 mth. Qﬁg’?gga'es ‘

icro®

Website

Understand what visitors do on your website. Be data driven.

AutoRemind

Wicro

AutoRemind

Google
Visitor Analytics

Google Analytics should be built-
in to your website. It will record
visitor’s online actions

This will help you construct a
website targeted to your
audience’s needs




AutoRemind Website

Average person reads 238 word per minute.

WebSite dem O This doctor’s profile is about half of that.

Our Doctors

Ov. Carcline Crisostomo.
Optometrist

River Valley Pediatrics Remind

)
Nursing staff took care of all phone

calls b I T

EDIATRICS B

AutoRemind

Customers are busy young parents

65-70% of site visitors are mobile

users OVER 45 YEARS OF PEDIATRIC EXPERIENCE
YOUR CHILD'S HEALTH IS OUR PRIORITY

Streamline Rx Refill

Demo

Combine technologies

TINA BOCDMAN CoNRsPE™ DR NOTLLE WILLIAMS D0, FAAP

Wicro®




AutoRemind Disclaimer AutoRemind

AutoRemind is not a law firm, nor a legal advisory firm. The
information contained in this presentation is provided as a
courtesy only and should not be construed as legal advice.

R u les an d Reg u la ti ons Compliance with the laws and regulations mentioned should be

undertaken solely in conjunction with your legal counsel.
HIPAA, TCPA and CAN-SPAM

Riicro

Rules and Regulations CAN-SPAM - Email Marketing (but also transactional)

HIPAA - Patient information protection

TCPA - Telephone Consumer Protection. Fax/Phone/Texting

CAN-SPAM Act: A Compliance Guide https://www.fte.gov/business-guidance/resources/
for Business can-spam-act-compliance-guide-business

CAN-SPAM - Email Marketing

Messaging Strategy and Policy

Wicro Wicro®




CAN-SPAM - Email Marketing

[ )] ftc.gov

Don't use false or misleading header information. Your “From,” “To,” “Reply-To," and routing
information - including the originating domain name and email address - must be accurate
and identify the person or business who initiated the message.

. Don't use deceptive subject lines. The subject line must accurately reflect the content of
the message.

Identify the message as an ad. The law gives you a lot of leeway in how to do this, but you
must disclose clearly and ssly that your is an adver

Tell recipients where you're located. Your message must include your valid physical postal
address. This can be your current street address, a post office box you've registered with
the U.S. Postal Service, or a private mailbox you've registered with a commercial mail
receiving agency established under Postal Service regulations.

Tell recipients how to opt out of receiving future email from you. Your message must
include a clear and conspicuous explanation of how the recipient can opt out of getting
email from you in the future. Craft the notice in a way that’s easy for an ordinary person to
recognize, read, and understand. Creative use of type size, color, and location can improve

CAN-SPAM - Email Marketing

0 ftc.gov

Don't use false or misleading header information. Your “From,” “To,” "Reply-To," and routing
information - including the originating domain name and email address - must be accurate
and identify the person or business who initiated the message.

. Don't use deceptive subject lines. The subject line must accurately reflect the content of
the message.

Identify the message as an ad. The law gives you a lot of leeway in how to do this, but you
must disclose clearly and conspicuously that your message is an advertisement.

Tell recipients where you're located. Your message must include your valid physical postal
address. This can be your current street address, a post office box you've registered with
the U.S. Postal Service, or a private mailbox you've registered with a commercial mail
receiving agency established under Postal Service regulations

. Tell recipients how to opt out of receiving future email from you. Your message must
include a clear and conspicuous explanation of how the recipient can opt out of getting
email from you in the future. Craft the notice in a way that’s easy for an ordinary person to
recognize, read, and understand. Creative use of type size, color, and location can improve

CAN-SPAM - Email Marketing

L)) ftc.gov

. Don't use false or misleading header information. Your “From,” “To,” “Reply-To," and routing

information - including the originating domain name and email address - must be accurate
and identify the person or business who initiated the message.

Don't use deceptive subject lines. The subject line must accurately reflect the content of
the message.

Identify the message as an ad. The law gives you a lot of leeway in how to do this, but you
must disclose clearly and cor isly that your is an adver

Tell recipients where you're located. Your message must include your valid physical postal
address. This can be your current street address, a post office box you've registered with
the U.S. Postal Service, or a private mailbox you've registered with a commercial mail
receiving agency established under Postal Service regulations

. Tell recipients how to opt out of receiving future email from you. Your message must

include a clear and conspicuous explanation of how the recipient can opt out of getting
email from you in the future. Craft the notice in a way that's easy for an ordinary person to
recognize, read, and understand. Creative use of type size, color, and location can improve

CAN-SPAM - Email Marketing

(J ftc.gov

Don't use false or misleading header information. Your “From,” “To,” “Reply-To," and routing Fr
information - including the originating domain name and email address - must be accurate N
and identify the person or business who initiated the message.

. Don't use deceptive subject lines. The subject line must accurately reflect the content of

the message.

Identify the message as an ad. The law gives you a lot of leeway in how to do this, but you
must disclose clearly and conspicuously that your message is an advertisement.

Tell recipients where you're located. Your message must include your valid physical postal
address. This can be your current street address, a post office box you've registered with
the U.S. Postal Service, or a private mailbox you've registered with a commercial mail
receiving agency established under Postal Service regulations

Tell recipients how to opt out of receiving future email from you. Your message must
include a clear and conspicuous explanation of how the recipient can opt out of getting
email from you in the future. Craft the notice in a way that's easy for an ordinary person to
recognize, read, and understand. Creative use of type size, color, and location can improve
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TCPA - Telephone Consumer Protection. Fax/Phone/Texting

Telephone Consumer Protection Act 47 US.C. § 227
SEC. 227, |47 US.C. 227] RESTRICTIONS ON THE USE OF TELEPHONE EQUIPMENT
(a) DEFINITIONS.—As used in this section:

(1) The term “automatic telephone dialing system™ means equipment which has the
capacity

(A) to store or produce telephone numbers to be called, using a random or
sequential number generator; and

(B) to dial such numbers.

(2) The term “established business relationship™, for purposes only of subsection
(b)(1MC)(1), shall have the meaning given the term in section 64.1200 of title 47, Code of
Federal Regulations, as in effect on January 1, 2003, except that

(A) such term shall include a relationship between a person or entity and a
business subscriber subject 1o the same terms applicable under such section to a

TCPA - Telephone Consumer Protection. Fax/Phone/Texting

Healthcare Treatment Purpose Exemption

The Telephone
Consumer Protection
Act or TCPA compliance
controls telemarketing
calls, automated calls,
pre-recorded calls, text
messages, and
unsolicited faxes.

TCPA - Telephone Consumer Protection. Fax/Phone/Texting

Healthcare Treatment Purpose Exemption

TCPA - Telephone Consumer Protection. Fax/Phone/Texting

Wicro®



HIPAA - Patient information protection

HIPAA - Patient information protection

HHS.QOV U.S. Dopartment of Healhs & Human Services

Health Information Privacy

=] 5=

HIPAA for Protessionate TotResze AAs Pt Sao [ [0 B

s > Indhvisuals’ Fight undee HIPAA 10 Acorss i Ho rmarton

Fegulatory vtatives

Individuals’ Right under HIPAA to Access their
privacy - Health Information 45 CFR § 164.524

This guidance remains in etfect only 10 the extent that it is consistent with the court's order In
Clox Health, LLC v. Azar, No. 18-<v-0040 (D.D.C. January 23, 2020), which may be found at
Bitpssfiect dod wscourts. gewicsh-intshaw public doc?20186v0040-51. More information about
e order Is available 8t 11pa Mwww s GorMIDANCOUN-OSer-rGh1-ol-accessindex Nt Ay
Erovision within this guidance that has been vacated by the Ciox Health decision is rescinded.

informatior

rm and format; or, if not, in a readable hard ¢

producible in such

other form and format as agreed

HIPAA - Patient information protection

Providing Access

and Format

164 524(cH2){). 1 the indhvidual requests siectionic access 10 PHI Tal the covered endty mantains.
slectronically, the covered enity must provide tha indiidual with access 10 the nformation in e
sequested elactronic lorm and format, f It & radiy producitle i that form and fosmat, or # nt, in an
20r06d LpOn Mernatve, readable slectionic format. See 45 CFR 164 524(¢H21(H). The lewms orm ang
Sormar” refec 1o how the P is conveyed 10 the indnidual (6.9, on paper or electionically, type of fle.
ec) Ths:

« Regquests for Paper Coples - Whors an individual requests & saper copy of PHI mairsaned by e
Covere:s entiy other electroncaly or on pager, i expectod That Pe cavered entty w be abie 10
provide the ndidual weh the paper copy requosted

Requests for Electronic Coples ~ Wher an indvicual 10quests an slectronc copy of PHI at a
Covee ety mairtany orly oo paper the covee

s wlocticnic copy I 1t 1 redily groducible elecyenicaly (0., ®

he paper record in an elec

productie in et format, of £

5700310 by he cavered entty and e Inchidusl

Whees o ndvidua 10gums13 3 ehecronc copy of P18 Bat a Covered ertly martans
eloctronically. the covor i ety must privvede the el wih ac tcrmaten 0 Ta
roquested elecronic form and omat. § £ is readily £rocucitie in that form and format. Ween the



What do you send to patient:

Value of “Secure” is obvious, but login to portal and secure email systems is a pain

Maybe some information is ok?

“Peter, can you book a new appointment with Dr. Peterson next week?”
“Peter, You have a balance of $173 can you please pay via this link... “

“Peter, You can pickup your prescription refill today after 3pm “
“Peter, Your test result came back it is does not look good”

“Peter, We need to do blood work on friday to measure your PSA number after you're radiation

last week?”
What crosses the line ?

u should establish a policy for your own practice

Consent form

[ ————
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pample Consent Form
[« Consent

[insert_name of heaithcare provider] uses electronic communications, such as phone calls, email and
text/SMS messaging, to communicate with patients. This Patient Electronic Communication Informed
Consent form (the “Consent Form”) is used to: (i) explain what kinds of electronic communications we intend
to send you; (ii) memorialize your consent to receiving certain electronic communications or whether you
choose to opt-out of receiving certain electronic communications; and (iii) provide information about the
risks and guid of the use of i

1. Yypes of Electronic Communications

munications: (j)

Electronic Messag:

re provider

ame) prc

Business Transoctional Electronic M

We send Business Transactional Electronic Messages in order to better assist in our service to our patients.
Business Transactional Electronic My facilitate, or confirm a previ y agreed upon medical
transaction. These Business Transactional Electronic Messages include specific appointment and check-up
reminders, payment reminders, and follow-up care requests. Business Transactional Electronic Messages
may be sent automatically via email, SMS/text message, fax message and/or phone call to the email address
and/or phone number that we have on file for you. For purposes of convenience, our office may use pre-
recorded or artificial voice messages andfor automatic dialing technology to send these Business
Transactional Electronic Messages. If you would like to limit the amount or type of Business Transactional
Electronic Messages you may receive, please speak to one of our staff members, who will be happy you assist
you.

[ 11 consent to receiving Business as above.

[ _)1do not consent to receiving Business Transactional Electronic Messages.

From time to time, we also use Marketing or Commercial Electronic Messages. These are electronic

to

2. Our Use of Electronic Comm|

linsert healthcare provider name) s/
regarding their healthcare. Some of]
such as regular email service and/or t
of electronic communication only to
All electronic communications to or fi
access. We will not disclose electror|
third parties without your consent|
confidentiality caused by you or any
electronic means other than direct

complex or sensitive information; pleq
daily, we cannot guarantee that any|
period of time. It is your

3. Risks of Using Electronic Con|

You should be aware that the use of
of risks that you should consider.
communication_beingycirculated; fo
misaddressing an electronic commun)
and text/SMS messages existing evel
intercepted, altered, forwarded or us|
breaching the confidentiality of suc!|
reasonable means to attempt to mair|
we cannot make any guarantees, and|
hereby acknowledge and accept.

By signing below, | acknowtedge that

e T - = -
SMS/text message, fax message and/or phone call to the email address and/or phone number that we have
on file for you. Additionally, for purposes of convenience, our office may use pre-recorded voice messages,
artificial voice messages and/or automatic dialing technology to send these Marketing or Commercial
Electronic Messages. If you would like to receive such Marketing or Commercial Electronic Messages from
our office in the manner described, please check the box below indicating your consent. If you would like to
opt-out of receiving Marketing or Commercial Electronic Messages from our office, please check the box
below indicating that you are not interested in receiving Marketing or Commercial Electronic Messages.
Please note that your decision regarding Marketing or Commercial Electronic Messages will not affect the
service provided to you by our office in any way.

1 consent to receiving Marketing or Commercial Electronic Messages as described above.

1 1 do not consent to receiving Marketing or Commercial Electronic Messages.




confidentiality caused by you or any third party. If you have a medical emergency, CALL 911. Do not use
electronic means other than direct phone calls to ate urgent medical or to discuss
2. Our Use of C 0] complex or sensitive information; please call our staff directly. Although we try to respond to email messages
fsages.” daily, we cannot guarantee that any particular email will be read and responded to within any particular
il and linsert healthcare provider name) uses electronic communications methods to communicate with patients period of time. It is your responsibility to follow up with our staff if you do not receive a timely response.
lormed their F Some ¢ ethods we are unencrypted and unsecured in nature r patients.
intend saging ¢ crypted a pn medical 3. Risks of Using Electronic C ti
er you [ vith patients abo and non-urg check-up
ut the All electronic communications to or from you may be made a part of your medical record to which you have Messages You should be aware the ed electronic communications has a number
access. We will not disclose electronic communications to or from you or your identifiable information to jail address of risks that you she consider , W ut limitation: (a) the risk of the electronic
third parties without your consent, except as authorized by law. We are not liable for breaches of Y use pre- communication being circulated, f , or to r ; (b) the risk of
confidentiality caused by you or any third party. If you have a medical emergency, CALL 911. Do not use Business misaddressing an electronic communication to an unintended recipient; (c) the risk backup copies of emails
electronic means other than direct phone calls to communicate urgent medical problems or to discuss nsactional and text/SMS messages existing even after deletion; (d) the risk of such electronic communications being
complex or sensitive information; please call our staff directly. Although we try to respond to email messages you assist intercepted, altered, forwarded or used without authorization or detection; and (e) the risk of a third party
es.” daily, we cannot guarantee that any particular email will be read and responded to within any particular the fi of such C . Please note that although we will use
period of time. It is your responsibility to follow up with our staff if you do not receive a timely response. reasonable means to attempt to maintain the security and confidentiality of the electronic communications,
tients. we cannot make any guarantees, and, thus, disclaim any liability in connection with these risks, which you
hedical 3. Risks of Using ic C icati hereby acknowledge and accept.
eck-up
ssages You should be aware that the use of unsecured and unencrypted electronic communications has a number By signing below, | acknowledge that | have read, understand, and accept the terms of this Consent Form.
\ddress of risks that you should consider. These risks include, without limitation: (a) the risk of the electronic electronic
ke pre- communication being circulated, forwarded, or broadcasted to unintended recipients; (b) the risk of minders to
lisiness g an electronic ation to an recipient; (c) the risk backup copies of emails ing health
ctional and text/SMS messages existing even after deletion; (d) the risk of such electronic communications beings via email, [signature] [email oddress)
Js assist intercepted, altered, forwarded or used without authorization or detection; and (e) the risk of a third pafty t we have
breaching the confl of such c Please note that although we will use messages,
reasonable means 10 attempt to maintain the security and confidentiality of the electronic communications, lommercial [print name] [mobile/cellular telephone number]
we cannot make any guarantees, and, thus, disclaim any liability in connection with these risks, yhich you ages from
hereby acknowledge and accept. uld like to
k the box
By signing below, | acknowledge that | have read, understand, and accept the terms of this Consent Form. Messages.

o
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Start collecting contact information today Products AutoRemind

Make a messaging policy. Have a plan

Collect phone number and email information just like you collect insurance information R mindérs ~

AutoRemind

Short Notice

Electronic communication has come to stay and it is going to be more and more important for your
business

Patients want it. Convenience is going to be king for access to both, information and practice staff

Markéting

AutoRemind

Reputation

Communication | s

AutoRemind




Auto

Contactus'!

Phone: 800-277-1299, option 1
Email: sales@autoremind.com
Web: www.autoremind.com

AutoRemind Inc
150 Bay Street
Jersey City, NJ, 07302

AutoRemind




